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Introduction 

This document provides a set of scenarios to introduction you to how you can make good use of 
NetSearch SugarCRM 

Each scenario take an example working situation and show one way that you could use SugarCRM 
to get to the set of information needed. 

During the walk through you will see the screens that you can use and we will discuss the typical 
issues people meet and how NetSearch helps resolve them easily. 

The following scenarios are provided is this version of the Walkthrough document: 

Scenario 1 

Building a Contact Target List for an Email Campaign based upon Contact information held inside 
SugarCRM 

Scenario 2 

Building a Contact Target List for a new promotion based upon the interest shown by people to 
previous promotions that were similar. You could decide to include and exclude 

Scenario 3 

Building a Contact Target List based upon peoples membership of existing target lists. This is 
useful for removing duplicates from target lists and keeping them up to date. 

Scenario 4 

Building a Contact Target List based upon external Geo-Economics data like Education, Number of 
Children, Number of Cars owned etc.     

Scenario 5 

Building a Contact Target List based on asking questions of your Sales history e.g. by geography, 
by group of people, by basket.  

Scenario 6 

The same information can be used to build preformatted dashboards. Which you can just view or 
drill through to analyse the detail behind the results. 

 

Al Sales and Marketing people understand that to create a truly effective Target List you need to 
use a number on different business rules. NetSearch for SugarCRM lets you do this and to add 
each new selection to a single Target List for your campaign. It lets you do this quickly and 
effortlessly. 

The Scenarios are here to guide you through to an initial understanding of NetSearch. There are 
many other features worth exploring such as the Dashboards on the Query Menu. 
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Log on to the Internet Demonstration    

To Use this Walkthrough script please go to the following Internet address and use the log I details 
below: 

www.netsearchenterprise.com 

UserID   = crmdemo 

Password  = democrm 

This will load your default browser and the opening screen: 

 

 

 

 

 

 

TIP 

The colour scheme and the names of the Tabs you see may be slightly different. This is because 
you can change many visual aspects of NetSearch to meet your own specific needs   
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SugarCRM Web Demonstration - Business Views  

There are 4 Folder Tabs across the top of the Demonstration Main screen which contain information on 
business areas within SugarCRM and 2 Folder Tabs that contain information other data sources  

 

D-Campaign Log 
 

All Activity held for email campaigns.  
This includes emails sent, emails opened, trackers 
for click through to web sites and opt outs 

D-Target Lists Details of all the members of your existing Target 
Lists. 

You can use this to build new target lists based on 
old target lists and also to de-dupe target lists 
before they are sent out. 

D-Contacts All Contact Information from Contacts Records 

D-Prospects All information held on prospects entered 
manually and or loaded of mailing lists 

Customer Geo-
economics 

Customer Name and Address and geo-economic 
information 

Customer Sales Customer Name and Address and Sales 
Transaction History  

 

To query data contained in any of these Folder Tabs, simply click on the Tab you are interested in, 
type in a query and select “Search”.  

Examples of how to search and enquire on your SugarCRM data are described below. 
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Scenario 1 – Building an Email campaign based upon Contact information  

Click on the D-Contacts Tab to view the information held here. 

 

 

In this scenario you want to create an email campaign target list for all the Bronze Customers  who live 
in Mexico  and have “Manual ” occupations. 

Click on any visible cell in the <Address Country> column that contains the word “Mexico”  

This will instantly restrict the records on view to the 1206 customers who live in Mexico 

Click on the any visible cell in the <Rating> column that contains the word “Bronze”. 

This will apply a further restriction and to the records in the view to the 683 Bronze rated customer who 
live in Mexico.  

 

TIP:  
You can change the columns displayed if you wish by  clicking on the Results Menu on the Left hand side  of the 
screen and selecting Display Fields 
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There are two types of occupation in the “Manual” category so click on the Title of the <Position> 
column.  

A window will be displayed with a list of all the possible values for the <Position> column. 

 

Use the standard windows mouse control to select two categories of “Manual” occupation i.e. click on 
the “Manual” and the Control Click on “Skilled Manual”.  Then press the Apply button. 

As this is an email campaign you also want to remove people who have opted out or have invalid 
emails. 

Click on the any visible cell in the <Email Opt Out> column that contains the word “No”. 

Click on the any visible cell in the <Invalid Email > column that contains the word “No”. 

 

This will instantly restrict the records on view to the 277 customers who fit your criteria. You can now 
load this Set of Targets into SugarCRM for inclusion in the email campaign.  
 
Click on the Results Menu on the Left hand side of the screen. Then select Export.  
 

 

TIP 
 
You can use the windows back button at any time to go back and change your criteria. 
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From the drop down select Targets - Contacts 

 

 

You can tick the Box to add them to an existing Target List or Type in a new Target List Name. In this 
case it is a new List called “mexico manual”. 

 

You will be told that the selected targets have been loaded into a new Target List in SugarCRM 

 

 

TIP 
 
You can use NetSearch to add Targets (Prospects), C ontacts and Leads to SugarCRM Target Lists. 
 
You can reset NetSearch to view all the records in the Contacts by either pressing the <Clear> button or by clicking 
on the Logo in the top left corner of the screen. 
 
If you click on another tab while there is text in the Search Panel you may get a “no results found me ssage. Press 
the Clear button to remove the search text and view  all the information in that tab. 
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Scenario 2 – Build new promotion list based on prev ious responses  

Click on the Campaign Log Tab to view all the targets and responses for previous mail shots. 

 

 

One valuable assessment of the likely interest or disinterest in a new promotion is a person’s response 
to earlier promotions of a similar nature. The SugarCRM Campaign log contains this information. 

Click on the title of the <Campaign Name> column to view the list of previous campaigns. You can then 
select the campaigns that are similar to the one being planned. 

Click on Query Menu on the Left hand side of the screen. Then select Venn  

 

Position the cursor in the middle of the Venn query panel and right click to show the Add Set menu 

This will display a drop down menu 

TIP:  
You can change the columns displayed if you wish by  clicking on the Results Menu on the Left hand side  of the 
screen and selecting Display Fields 
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We are planning a campaign to approach the Sports Market 

- Select the campaigns that are similar to the one being planned; 
- Press the add Button to place two balloons on the Venn panel. 
- Follow the same steps to add individual balloons for the Activity Types “viewed” and “removed”. 
-  

 

The intersections tell you which people are members of more than one set.  

You can see that 44 people viewed the emails from both of the previous campaigns so they are likely to be interested in any new 
campaign. 

 

When you first display the Venn balloons the numbers displayed ere the number of Campaign Transactions recorded. When you 
drag one balloon over another the overlaps (intersections) will all show zero.  

Click on <View> on the top bar of the Venn Query panel and select <Person>. This will change the view to people rather than 
detailed campaign interactions. You will now see the number of unique Persons who viewed the campaign emails. The overlaps 
will now have numbers of unique people in them. 

TIP:  
Click on Show All Names (top bar of Venn panel) 
Use the Left Mouse button to drag a Balloon around the screen.  
Use the Right Mouse button to drag a Balloon and ma ke it bigger 
Click the Right Mouse once to display a menu to cha nge the colour and rename the Balloons.  
.  
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The overlap of the previous campaigns” and “Viewed” balloons tell you the number of people who have viewed emails from 
previous similar campaigns. Hover the mouse over the intersection to see the rule the intersection is based on. 

Double click on the overlap section to see a list of these people and a statement of the number of results 

This list could include Prospects, Leads and Contacts.  

You can now go to the Results>Export on the left hand bar and load all of the selections into SugarCRM Campaign module as a 
Target List (see Scenario 1 - for details on how this works.) 

You can select the drop down to link to the right of the results message above to switch to the Prospects Tab.  

This will automatically filter the result set to only contain Prospects.  

You can refine the selection further in these tabs before you Export the list into the SugarCRM campaign module. 
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Scenario 3 – Build a new Target List based on membe rship of existing lists  

 

Click on the Target List Tab to view the information held here. 

Many organisations have built target lists as a means of classifying Prospects. These lists are reused on a regular basis for 
promotional activities.  

They become less efficient if they are not kept up to date and they frequently hold duplicates from people who have been entered 
more than once into SugarCRM.  

A big issue is the availability of telephone numbers and email addresses. You need to remove the people from the active lists who 
do not have email addresses and even build special action lists for these people so that you can fix this. 

NetSearch is a very powerful aid to this process. It provides the capability to review all your lists in one place to check for 
membership of multiple lists and to highlight missing information. 

It can then be used to create new improved master lists and short term tactical action lists. That are focused and don’t have 
duplicates. 

 

You can click on any individual’s full name to see what Target Lists they are on. 

You can click on any Target List name to see all the people on the list. 

If you want a more organised method of review list memberships use the left hand menu Results>Group Fields. This will display a 
list box which you can use to set up a viewing hierarchy. 

 

Select List Name and Full Name as an example. This will only be a temporary display unless you tick the Set as Default box. 

TIP  

 The actual enquiry screen you use may look slightly different from the one displayed in this Walk through document. This is 
because you can configure the sequence of the Tabs and the Columns of data displayed to suit your own preferences. You 
can even have the colour scheme changed to suit your organisations corporate look and feel. 
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The Enquiry screen will be redisplayed with a hierarchy Bos on the Left hand side of the normal record display. 

 

Click on a List Name in the Left Hand column and you will drill down to the Account Names in that List 

 

Click on the & Column on the Left of any account name and you will show the Target records for that account name  

When you use this method to restrict the results view to afew Targets you can export the selected few targets to a new Target List 
in SugarCRM. You can use this method to gradually build a list. 



© Ardentia Search 2008 14 www.ardentiasearch.com  
 

If you want to check for duplicates and build a new target list without duplicates, use the Venn.  

You can load the Venn Query panel by clicking on the left hand Query Menu and add a set for a specific Target List  

Position the cursor in the Venn Panel and press the right menu button to bring up the menu. 

Select Add Set the use the drop down to pick “List Names” 

Add “Commercial” from the selection list and press the Add button at the bottom right. 

You can position and resize the Balloon using the left and right mouse buttons and dragging the balloon.   

 

To use the Venn to show unique records by different keys, press the View Menu and pick an option of that menu. 

When you double click on the balloon is will display the details appropriate to the View you have selected. 

Use Export to load a new Target List into SugarCRM and a mailing list into a Word processor as appropriate. 

 

 



© Ardentia Search 2008 15 www.ardentiasearch.com  
 

Scenario 4 – Use Geo-economic Customer Data to buil d new Target List   

 

Click on the “FM Customer Details” Tab to view the information held here. 

 

Many organisations buy in Geo-economic data and up to date address data for customer.  NetSearch can hold this data and you 
can set up links between this bought in data and the customer records held in SugarCRM.  

In this example you want to target all the householders  in Mexico  with more than one child , who opened an account during 
1991. 

Before you start the search, click on the AND button to ensure it highlighted. Click on any cell where there is a Y in the 
“Householder” column and then on any cell where the “Country” is Mexico. This will return 725 Results as in the screen below. 

 

Double click with the Left Mouse button on the column title “totalchildren” to display the unique values for that column. 

 

TIP  

The AND - OR – NOT – REPLACE buttons tell Netsearch the logic to apple to the next cell you select when building a search 
enquiry. Always make sure that the correct button is highlighted before selecting the net part of you search.  

Before starting a new search makes sure that the search panel is empty and that the required button is highlighted.  
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Highlight the values required using the standard windows method and press the <Apply> button and you will have 646 results as 
shown in the screen below: 

 

You now need to find the accounts that opened during 1991. This is best handled by using a date range. 

Use the mouse to right click on the <dateaccountopened> column and select “use as filter”. This will place the 
<dateaccountopened> on the top right hand side of the screen.  

As you want to use a range, double click on the date field. This will make another date selection field appear to the right and the   

 

You can now click on the date picker buttons to the right of each field to display a calendar. (The date picker button is the one 
with three dots) 

Choose 1st January 1999 for the left hand (FROM) field and choose 31st December 1999 fro the right hand (TO) field then press 
the <Search> button. This will show 155 results. 

 

Click on the drop down selector for “Do you want to Link to” to take this list into the SugarCRM application. When you Select 
“Person” you will move to the tab for SugarCRM Contacts to show how many of the chosen Customers are valid SugarCRM 
contacts.  

You can now refine the selection list further or you can go straight to export this list into SugarCRM. To load the list into 
SugarCRM use the same technique described in Scenario 1 Walk Through i.e. Results>Export on the left hand menu.   
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Scenario 5 – Use Customer Sales History to build ne w Target List   

 

Click on the “FM Customer Sales” Tab to view the information held here. 

 

Choose CrossTab from the Query Menu and select the items you want to analyse as the Row and as the Column. 

You can decide to total the data as a Count, as a Sum or as a Min or a Max. 

When you Sum the data you can display the results as a value or as a percentage. 

 

 

 

 

 

 

 

 

 

TIP  

The Cross tab facilities provide an easy interactive method to analyse sales history and build a better understanding of which 
products are selling and which groups of customers are buying your products. 

The Dashboard facility provides a high quality graphical presentation of Sales performance.  



© Ardentia Search 2008 18 www.ardentiasearch.com  
 

When you press the Apply Button, the data will be displayed beneath the selection panel. 

  

To analyse the performance of “Canned Foods” you can first restrict the results to this by clicking on the Row heading “Canned 
Foods”. 

This will redisplay the screen with “Canned Foods” only. 

 Now click on the Rows dropdown and select “Brandname”. This will redisplay the screen with the figures for “brandname”. 

Now click on the “+” sign to the right of “Brandname” and select “country” from the new drop down and press the Apply button. 

 

This will redisplay the screen with a nested view of the “Canned Foods” Sales for Country within Brand by Year.  

You can save this Crosstab query for later use. You can also export the Crosstab results to Excel or Html. 
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Scenario 6 – Take a look at the Dashboards   

 

Click on the “FM Customer Sales” Tab to view the information there then select Dashboard from the Query Menu. 

 

Click on the drop down in the top left hand corner of the dashboard and select Product department”. This will display another 
dashboard fro this Business View (Tab). 

 

TIP  

You can build Dashboard with high quality charts as simple means of viewing a current snapshot of performance. 
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Click the other Tabs to view the Dashboards for those Business Views.  
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Edition Feature Comparison  

There will be four editions of the user licence for this installation package: 

Component Limited 
Edition 

Custom 
Edition 

Network 
Edition 

Enterprise  
Edition 

Preconfigured Information Views Y Y Y Y 

Venn Based Mining Y Y Y Y 

Value Based Mining Y Y Y Y 

SugarCRM Target List Load Y Y Y Y 

Lifetime Value / Churn analysis N N N Y 

User Defined Views & Queries Y Y Y Y 

SugarCRM Custom Fields N Y Y Y 

Add new Information Views N N Y Y 

Multi-user Administration/Designer N N Y Y 

Enterprise Search N N Option Option 

Dashboards N N N Option 

Excel based Reporting N N N Option 

Lotus Domino  N N Option Option 

Supported Databases  MYSQL MYSQL MYSQL All Supported 

Supported O/S MS Windows MS Windows MS Windows All Supported 

 

Information Views available in all editions 

a. Contacts 
b. Leads 
c. Prospects 
d. Campaign Activity 
e. CRM Activity 

i. Calls  
ii. Meetings 
iii. Tasks 

f. Opportunities 
g. Target Lists 
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Further Information 

The purpose of this introduction is to give you a quick start into using NetSearch over SugarCRM. 

More detailed information on how to use individual features of NetSearch is contained in the on-line 
help guide. 

Instructional Examples of how to use NetSearch over SugarCRM to achieve specific business benefits 
can be obtained from the secure software download site.   

For further Information please go to the Ardentia Search Web Site www.ardentiasearch.com/sugarcrm 

or email us at sugarcrm@ardentiasearch.com 

 


